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GHANA

OVERVIEW OF THE ADOPTION AND USE OF CONNECTED DEVICES AND SERVICES

MNOTE: SIGMIFICAMNT RE IS TO SOURCE DATA MEAM THAT FIGURES VN HERE ARE NOT COMPARABLE FREVIOUS REPORT EE THE IMPORTAMT f
TOTAL CELLULAR MOBILE INDIVIDUALS USING
POPULATION CONNECTIONS THE INTERNET
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OTES AT THE STAET OF THIS REPORT FOR DETAILS

SOCIAL MEDIA
USER IDENTITIES
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MILLION
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ONLINE AUDIENCE IN GHANA

24,060,000 Internet Users in Ghana.
7,400,000 Active Social Media users.

Number of Social Media Users in Ghana on each platform:

22,087,080 [@) 2,200,000

ﬁ 7,400,000 3y 1,170,000
ff3]. 2600,000 3 6,870,000

Data Source: Digital 2024 Ghana Report,




“And he said unto them, Go ye
into the World and preach the

gospel to every creature.”
Mark 16:15

The Great Commission



“And he said unto them, Go ye into the
World (Wide Web) and preach the
gospel to every creature (fan, follower,
subscriber, and connection).”

Mark 16:15

The Great Commission (Paraphrased)



. The World Wide Web is our 8
'new innermost and outermost

 parts of the world., 7
- I

" ‘ { 4 }w' f,/'
| | /

i ’ Wil
Q"m \u\ \ .‘ A‘: ?4 N " ‘IW ()

’,'I ‘)
}\\( 'i
\

Wy /,\ \z,
A)

;

r i \ : ‘

y e W {

W ; (1 , V) /
: | | ’

!
\
\ \

) fleld of souls, {/ 7 iy



MOBILIZING AND
MULTIPLYING
DISCIPLES IN THE
DIGITAL WORLD




1. Have a functional Website

Church Website (Profiles, Ministries, Branches, Pastors,
Events and News, Messages, Social Media Accounts)

Adding to the volume of Christian content online




2. Run an effective E-Mail outreach

* Email Strategy/Plan

* Sign up to email clients
(mailchimp.com)

 Gather the right emails

 Develop content

 Have a broadcast calendar

 Design your emails

 Send at the right time

 Respond to feedback

 Respect the privacy of recipients




3. Build virtual <

congregation on
Social Media

 Understand the impact of social
media to your ministry

* Know where your target audience

 Select the right social media
channels (Facebook, WhatsApp,
Instagram, Twitter, YouTube,
LinkedIn, etc)

* Create your social media presence

d






wall MOST USED SOCIAL MEDIA PLATFORMS

2024 PERCENTAGE OF INTERNET USERS AGED 16 TO 64 WHO USE EACH PLATFORM EACH MONTH

MNOTE: YOUTURBE 15 MNOT OFFERED AS AN ANSWER OFTIOM FOR THIS QUESTICMN IN GWI'S SURVEY, SO IT WILL MOT AFFEAR IN THIS RANKING GHAMA

WHATSAPP 91.8%

FACEROOK 17.4%

TIKTOK 64.9%

TELEGRAM 43.5%

INSTAGRAM 37.4%

X (TWITTER) 35.9%

FACEBOOK MESSENGER 33.6%

SNAPCHAT 30.1%

13.7%

PINTEREST [ALA

SOURCE: GW1 (@3 2023). FIGURES REFRESEMT THE FIMDINGS OF A

M BROAD SURY ITER LJSERS AGED 14 TO 64, SEE GWI.COM. NOTE ITUBE I3 NOT OFFERED AS AN AMSWER OFTIOMN FOR THIS we
GUESTION I GWI'S SURVEY. COMPARABILITY: A VERSION OF THIS CHART THAT APFEARED IM QUR PREVIOUS REPORTS ASED OMN A PREVIOUS QUESTION IN GWI'S SURVEY THAT INCLUDED YOUTUBE AS
e AR AMSWER OPTION. GW1'S CURRERT SURVEY FEATURES A REVISED YERSICHM OF THIS QUESTICHMN THAT DOES MOT INCLUDE YOUTUBE AS AM ARSWER QFTION, WHILE OTHER CHAMGES TO THE QUESTION'S Clre ﬂl (O) Meltwater

*
WORDING MAY MEAM THAT THE VALUES AND RAMNEK ORDER SHOWMN HERE ARE NOT DIRECTLY COMPARABLE WIT {O5E SHOWMN Or A SIMILARE CHART IM PREVIOUS REPORTS Socl




4. Use Mobile Messaging .

esser T 11:50 AM -
Whitmans Chat :
< Chats Alice, Francis, Jack, Peter, El @

Peter Whitman

Nice! | definitely feel like surfing
this afternoon

* Mobile is instant and fast g santaGruz Suring..

e Gather contacts with permission

 Select the messaging platform to use

WhatsApp, Messenger, Viber,
Telegram, etc

 Use permitted schedule to broadcast

 Have a feedback strategy

 Avoid spamming your recipients

for quick alerts/info




5. Blog to educate and inform

 Bloggingis a new way to
preach and teach

 Know your area of calling

 Marriage, Relationship,
Business, Church Growth,
Counselling, Preaching, etc

 Develop your knowledge base

 Share your expertise through
writing on your website or
blogs

MY BLOG

Post Title

Lorem ipsum dolor sit amet,
consectetur adipiscing elit, sed do
eiusmod tempor incididunt.

Ut labore et dolore magna aliqua. Ut enim ad minim veniam,
quis nostrud exercitation ullamco laboris nisi ut aliquip ex ea
commodo consequat. Duis aute irure dolor in reprehenderit in
voluptate velit esse cillum dolore eu fugiat nulla pariatur.
Excepteur sint occaecat cupidatat non proident, sunt in culpa
qui officia deserunt mollit anim id est laborum.

Sed ut perspiciatis unde omnis iste natus error sit voluptatem
accusantium doloremque laudantium, totam rem aperiam,
eaque ipsa quae ab illo inventore veritatis et quasi architecto
beatae vitae dicta sunt explicabo. Nemo enim ipsam
voluptatem quia voluptas sit aspernatur aut odit aut fugit, sed
quia consequuntur magni dolores eos qui ratione voluptatem
sequi nesciunt. Neque porro quisquam est, qui dolorem
ipsum quia dolor sit amet, consectetur, adipisci velit, sed quia
non numquam eius modi tempora incidunt ut labore et dolore
magnam aliquam quaerat voluptatem. Ut enim ad minima
veniam, quis nostrum exercitationem ullam corporis suscipit
laboriosam. nisi ut aliauid ex ea commodi conseauatur? Quis

MY BLOG

Lorem ipsum dolor sit
amet, consectetur
adipiscing elit, sed do
eiusmod tempor
incididunt.

COMMENTS




6. Develop Mobile App to connect

'on e * Captive audience across
) the world

LK D ‘M" « Send notifications

AT&T Google Samsung Amazon

 Daily Devotions, Events,

© © ¢ ' Announcements

ki * Video content
oNCN 9 @ 1 6 * Online Streaming

o Gvone Gox ot o * Donations/Payments
LN - * Online shopping

Email Facebook Galaxy Apps Gallery

..@@l

Hancom Instagram Internet Lookout
ice 2014




7. Preach using
Podcasting

 Sermons and Devotions

 Plan your audio
broadcasting ministry

 Blogs can be converted
to Podcasts

 Radio sermons can be
put on @dcasting
platforms

 Podcasts, iTunes, etc




8. Spread your messages
through E-Publishing

Ebooks

Cost Effective
Wider Audience
Amazon, etc




9. Stream to engage in real time

* Interacting with
fans in real time

* Facebook,
Twitter, YouTube
Instagram, etc

* Go beyond your

walls to the

world




 Donations, Offerings, Tithes, etc
« MoMo (Short Code/Mobile)
 Online Cards

 App, Website or Social Media

10. Receive
donations using

| Deutsche Ba

7



10 WAYS TO MOBILE AND MULTIPLY
DISCIPLES IN THE DIGITAL WORLD

Have a functional Website

Run an effective E-Mail outreach

Build virtual congregation on Social Media
Use Mobile Messaging for quick alerts/info
Blog to educate and inform

Develop Mobile App to connect instantly
Preach using Podcasting

Spread your messages through E-Publishing
Stream to engage in real time

10. Receive donations using Online Payments

OCRNOITUHREWNRE



Scripture

“The Lord gave the word: great
was the company of those that
published it.” Psalm 68:11

To mobile and multiply disciples
we must understand that our new
world is the world wide web.



THANK YOU

@MaxiAmetorgoh
€) /maximusametorgoh
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